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Founded in 1973, the NWTF’s mission remains relevant and focused: the conservation of the wild turkey 
and the preservation of our hunting heritage. NWTF’s 10-year initiative, Save the Habitat. Save the 
Hunt. continues to gain momentum as volunteers, state and federal agencies, and outdoor industry join 
forces to create land access not previously open to hunting and mentored outdoor recreational 
opportunities to break the cycle of the national decline of hunters & anglers.  
 
The goal of our project is to help women who already have firearm skills and knowledge use that 
information to expand their participation into hunting, thus increasing the number of women shooters 
who hunt.  

Survey  
We set an objective to survey 2,000 women shooters, gauging their interest and identifying barriers to 
learning to hunt. We targeted four states (Ohio, Indiana, Nebraska & South Carolina) where NWTF 
partners in delivering strong R3 programming and state agency relationships. The administrators for 
this project are primarily NWTF R3 Coordinators. These co-funded positions are supported by NWTF 
and state wildlife agencies. 
 
After receiving the agreement for this grant in July we began designing our survey and purchased 
licensing for an online platform in order to collect responses and utilize powerful tools for analyzing 
results. We also designed artwork to accompany the surveys on social media. We worked with industry 
partners to incentivize the survey as well. After testing the format and sharing it with professionals in 
the field we standardized the survey. 

In July and August we contacted shooting ranges in each state to inform them of the project and to gain 
their support and assistance.  Our goal was to survey their female patrons as well as utilize Eblasts, 
Facebook and Instagram to share links and QR codes to the survey. We created separate survey links 
and QR codes for each shooting facility/group we targeted. We also boosted posts and targeted 
Facebook audiences.  

One of our first lessons learned was how difficult it is to get people to share surveys and to secure 
responses. Initially responses were low so we modified our artwork and supporting text for social 
media to include that the survey takes less than 2 minutes to complete and included the phrase “help 
us better understand your interests.” Through this process we learned that there is a fine balance in 
providing information to potential respondents. For this case, when the artwork and text were direct 
and to the point, we had better responses. At first we targeted a very specific audience and 
painstakingly gave each range a separate piece of artwork, link and QR code. We eventually broadened 
our sample and created standard artwork and links that could be shared far and wide. We learned that 
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this wasn’t necessary because the survey platform would allow us to filter the responses by 
geographical areas, level of experience, etc… using one link, one piece of artwork and one QR code. 
Once we made this adjustment, our survey responses increased considerably. See survey below. 
 

 
1. How often do you participate in shooting sports? 

🔘 Not in the last 12 months 

🔘 1-3 days/year 

🔘 4-10 days/year 

🔘 11 or more days/year 

2. Have you taken a new shooter to the range in the last 12 months? 

🔘 Yes 

🔘 No 

3. What types of firearms do you like to shoot? 

 🔘 Shotguns 

 🔘 Rifles 

 🔘 Handguns 

 🔘 Other (please specify) ___ 

4. What types of shooting do you enjoy? 

 🔘 Sporting Clays 

 🔘 Trap 

 🔘 Skeet 

 🔘 Steel 

    🔘 Other (please specify) ___ 

5. Do you shoot archery? 

   🔘 Yes 
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   🔘 No 

6. What type of archery equipment do you shoot? 

   🔘 Long Bow 

   🔘 Recurve Bow 

   🔘 Compound Bow 

   🔘 Crossbow 

   🔘 Other (please specify) ____ 

7. Are you interested in hunting with your archery equipment? 

🔘 Yes 

🔘 No 

8. How often do you go hunting? 

    🔘 I have never been hunting 

    🔘 Not in the last 12 months 

    🔘 13 days/year 

    🔘 4-10 days/year 

    🔘 11 or more days/year 

9. What species have you hunted for? 

    🔘 Upland Birds (pheasant, quail) 

    🔘 Waterfowl (ducks, geese) 

    🔘 Big Game (deer, elk, bear) 

    🔘 Turkey 

    🔘 Small Game (rabbit, squirrel) 

    🔘 Other (please specify) ______ 

10. Are you interested in increasing the number of days you participate in hunting? 

     🔘 Yes 

     🔘 No 

 



 

 

 

5 

 

11. What species are you interested in hunting for? 

     🔘 Upland Birds (pheasant, quail) 

🔘 Waterfowl (ducks, geese) 

     🔘 Big Game (deer, elk, bear) 

     🔘 Turkey 

🔘 Small Game (rabbit, squirrel) 

     🔘 Other (please specify) ____ 

12. What barriers do you have to participating in hunting? 

 🔘 Not knowing where to go 

 🔘 Not enough access to convenient, quality hunting land 

 🔘 Lack of appropriate gear 

 🔘 Lack of knowledge/skill 

 🔘 Lack of people to go with 

 🔘 Lack of comfort with firearms 

 🔘 Unsure of license requirements 

 🔘 Other (please specify) 

13. How old are you? 

 🔘 Under 18 

 🔘 18-24 

 🔘 25-34  

 🔘 35-44 

 🔘 45-54 

 🔘 55-64 

🔘 65+ 

14. What is your zip code? ____ 

15. Please provide an email address if you are interested in learning about upcoming women's programs: 
______________________________________ 
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Social media samples 
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Survey Results 
We received 1,338 responses with a 93% completion rate. 
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Connecting women in the shooting sports 
to hunting 
 
Our second objective is to develop a series of classes, to take identified female shooters through the 
Outdoor Recreation Adoption Model (ORAM), from the awareness phase, all the way to the 
continuation with/without support phases.  
State wildlife agencies and outdoor skill specialists assisted in development and delivery of 
opportunities to fit the indicated interests and address the barriers identified by respondents.  Below 
is a state by state summary. 
 

Nebraska 
After surveying was complete Nebraska sent monthly communications to all of the women who took 
the survey.  These monthly communication pieces included upcoming women’s hunting and shooting 
related opportunities.  Below is a list of the events and attendance numbers: 

● Women’s Squirrel Hunt: 8 participants 
● Hunting with Shotgun Series- Squirrel and turkey hunt advertisements- see attachment 
● Vineyards and Venison- St. Paul, NE: 7 participants 
● Vineyards and Venison- Ashland, NE: 14 participants 
● Women’s Novice Turkey Hunt (postponed due to COVID-19): 12 spots available, 6 registered 

so far  
● Turkey Processing Workshop (postponed due to COVID-19): Registration just opened 

responses indicate women are interested in hunting turkey, deer and small game. NE will 
partner with Becoming an Outdoors Woman to begin advertising a squirrel clinic and hunt. 
Other events will include intro to turkey hunting and a turkey hunt (as part of the one year 
follow up).   
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South Carolina 
In SC survey responses indicate that 28% of respondents have never hunted and 21% have not 
hunted in the last 12 months. The majority (95%) were interested in increasing the number of days 
they hunt. Access to land was the most common barrier identified to hunting.  

o In addition to online surveys we used local events to survey women in person. For 
example we held a 3D archery fun shoot in July (at a local shooting complex) and 
surveyed female participants in person to learn more about their interest in hunting. 
Turkey and upland birds are the species indicated as the most interest to hunt in our 
surveys. 

o In the fall of 2019 survey participants were invited to participate in a dove and deer 
hunt. 

o In February 2020 we partnered with Toney Creek 
Plantation to host a quail and pheasant hunt in the 
upstate of South Carolina for female shooters who had 
not hunted. We partnered novice hunters with 
experienced mentors and conducted a learn to hunt 
workshop prior to the hunt. 

o Survey results from these participants revealed that 
overall, these hunters are interested in increasing their 
hunting opportunities but find that access, lack of 
knowledge/skill, and finding people to go with are their 
main roadblocks. This opportunity and future hunts 
with NWTF help to provide the knowledge needed, 
including information on public hunting opportunities, 
all while building a hunting network for the future.  

o Participants from the February hunt were invited to participate in a mentored turkey 
hunt, which was postponed due to COVID-19. Participants will be invited to continue 
to participate in education opportunities and mentored hunts in 2020. They are eager 
to further their knowledge and skills by participating in future hunts hosted by NWTF.  
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Indiana 
The IN R3 Coordinator who began this project moved to a different state; however, the project was 
managed by other NWTF staff working in conjunction with the state agency. The results in the IN 
surveys show that the majority of respondents (37%) hunt more than 11 days a year with 21% who 
never hunted. Most have hunted big game, 76% of respondents are interested in increasing the 
number of days they hunt, and 65% are interested in hunting turkey. Land access was the barrier to 
hunting indicated most frequently followed closely by not knowing where to go and lack of 
knowledge of hunting skills.  

 

 
o Information from survey results was used for targeted outreach to expand connectivity 

where interest was identified for events.  Direct calls, IN DNR web page outreach, and 
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NWTF social media were used to promote events.  A total of 5 events occurred 
averaging 10 women per event. Two learn to hunt events had 18 women in 
attendance.  Additionally, 5 more events are planned that integrate shooting sports, 
learn to hunt, and mentor hunting.  Lastly, 12 events are planned to integrate families 
and/or adults that will have a blended group of participants. 
 

 

 
 
 
 
 
 
 
 
 
 
Ohio 
State survey responses indicated that the majority (35.56%) participate in shooting sports 11 or more 
days a year, and have never been hunting (36.67%). 68.89% of respondents would like to increase the 
number of days they participate in hunting. These responses further indicate that women in the state 
are interested in hunting big game (74.19%), turkey (58.06%) and small game (37.10%).  

o Ohio partnered with an Outdoor Skills Specialist with the Ohio Department of Natural 
Resources Division of Wildlife to identify opportunities for participants. Due to the 
timing of the grant and associated deadlines, it was determined that linking the 
participants’ stated shooting sports experience to a pheasant hunt would be fruitful in 
the time allotted. A multi-session course was developed, with a range session and a 
hunt session at locations in north-central Ohio. The range session was held February 
8th and covered shotgun safety and range time, a mock hunt, and discussion on the 
hunt. The hunt session was held February 23rd, where participants warmed up with a 
round of sporting clays, went on a pheasant hunt, and learned to process the birds.  
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o Top motivations for learning to hunt were to improve shooting sports skills, the social 
interactions and learning with fellow interested women, harvesting local and 
sustainable foods, and wanting to be more self-sufficient and learn a new life skill.  

o A follow-up opportunity is being planned for the fall, incorporating other species of 
interest.  

 

National efforts 
Our next step is to share the results from this grant in the format of a template where we provide 
chapters with a step by step guide to connect female target shooters to educational opportunities 
and mentored hunts to encourage these programs across the country. We are also engaging other 
partners in our work; for example, we shared this concept with the Archery Trade Association in 
hopes to apply this concept to archery as well.  
 
Our national Women in the Outdoors coordinator training event (June 11-15, 2020) was postponed 
due to COVID-19. Women who plan events across the country will convene at our national 
headquarters to discuss best practices and share ideas for female focused shooting and hunting 
programming. We hope to hold this event in the fall of 2020 where we will share findings from this 
project, the template mentioned previously, and encourage other states to conduct similar surveys 
and programming.  
 



 

 

 

13 

 

Summary and plans for future connections 
Although COVID-19 caused our spring turkey hunts associated with this grant to be postponed, we 
are encouraging participants to continue hunting with local mentors and they will be invited to fall 
hunts as planned. We will continue to survey participants as we assist them through the ORAM and 
adapt our programming based on those results. 
 
In conclusion, surveys indicate that the majority of female target shooters have never been hunting. 
The large majority of women surveyed would like to hunt more and the largest barrier to hunting is 
not having access to a quality convenient place to hunt. These results confirm that there is an 
opportunity to generate more hunting participants through the existing audience of female target 
shooters. Through multi-pronged marketing campaigns, educational and mentor hunt opportunities 
we will continue to identify female target shooters and expand their current firearm skills and 
knowledge into hunting. This has added another element to the R3 programming offered by NWTF 
and we are already seeing opportunities to grow these efforts nationwide.  
 

For additional information on this report, please contact: 

 

Mandy Harling 

mharling@nwtf.org 

National Director of Hunting Heritage Programs 

National Wild Turkey Federation 

770 Augusta Rd., Edgefield, SC 29824 

(803) 637-7510- Direct Line | www.nwtf.org 

 
 

http://www.nwtf.org/

